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The CityCLIM project

- Our Citizen Science Activities -

Collecting In-situ Climate Data

Equipping citizens with mobile and
stationary weather sensors to gather data
on local climate from their city and raise
awareness for climate action. Data will be
used by CityCLIM and city administrations.

Crowdsourcing Historical Data

Building a Historical Climate Platform
that citizens can submit weather data to.
The platform will show visualisations and
historical trends, as well as provide simple
analysis tools for citizens.
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Citizen Weather SensationMap .«

Creating a high resolution map from the /|
UltraHD 100m city weather model that |
citizens can use to indicate subjective
temperature feeling. The map can be used R
to plan activities and routes on very hot days.
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Climate Adaptation Co-design

Work together with Pilot cities (citizens

. and administration) to use collected and
modelled data to learn about
vulnerabilities and generate adaptation
strategies that address them In advance.
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How your product/service can help the user
to achieve their gains.
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What can your product/service offer

A L to achieve user gains?
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