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Why water?

FIGURE 2.10: Global terrestrial atmospheric moisture connections between countries

Global
connections of
Evapotranspiration
and Precipitation

HOW TO READ THE GRAPHIC

Direction Thickness*

Notes: Average annual terrestrial atmospheric moisture exchange
between countries is depicted with flow arrows which begin as
evaporation (shown in orange) in the source country and end as
precipitation (shown in blue) in the sink country. Each country is
represented in the flow network by a white dot at its centroid. Based
on average annual flows over the periods 2008-2017. Source: GCEW
based on data from De Petrillo et al., 2024.

: I— 15000 km’ per year

—— 0.17km’ per year

Evotranspil —> Precipitati *flows under 0.1km’ not shown

Source: Global Commission on the Economics of Water. (2023)



Why storytelling?

Ethos, 10%

Speaker’s
credibility

Storytelling can humanize
Pathos global challenges

65%

Narrative which
appeal to emotions

(OpenAl, 2025)

Aristotle’s components of persuasion



Course Information

Global Awareness Education
Transdisciplinary Course Program and Career Service

« piloted in 2024

« 3-credit online block course

* 11 students from all disciplines
from University of Tubingen &
CIVIS Network

* |n collaboration with the Center
for Media Competence




Learning objectives

1. Recognize water challenges and solutions at local and
global scales

2. Explore human-environment interactions using water

case studies
3. Examine different approaches for effective water

communication
4. Apply gained knowledge to create an environmental

communication product



Course structure
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Activity example: ‘Integrated water management’ role play
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Activity example: Examine 3 different stories

Exercise objective:
Identify strong points

ETERNAL WINTER

Lessons of the Aral Sea disaster
By Tom Bissell
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Full Documentary: "Aral. The lost sea” by Isabel Coixet | We Are Water Foundation

Magazine article documentary photo essay




Final Radioshow

Water Stories Radioshow (1h):

https:// likationen.uni-t ingen.de/xmlui/handle/1

Link to Trailer: : v=

/164252



https://publikationen.uni-tuebingen.de/xmlui/handle/10900/164252
https://www.youtube.com/watch?v=m3Vf9vzHsic

Familiarity with strategies for addressing water challenges

Course objective:
Recognize and
discuss water
challenges and
solutions at local
and global scales
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Rate your storytelling skills

Course objective:
Apply gained 8
knowledge to
create an
environmental
communication
product
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Challenges & way forward

* Content integration (water & storytelling)
* Effective communication of facts in stories (by students)

* achieving radio-quality production standards —possible
thanks to media collaboration

contact: inka.koch@uni-tuebingen.de or solmaz.mohadjer@uni-tuebingen.de



mailto:inka.koch@uni-tuebingen.de
mailto:solmaz.mohadjer@uni-tuebingen.de
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