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Navigating overload and oblivion 
in weather warning communication 

- some insights from Norway



existing insight

● behavioral Advices help understand consequences

● Too many (yellow) warnings

● Warnings are not always experienced relevant

Project at met Norway, focus on deeper insight in user 

understanding and needs related to weather warnings. 



New insights

● Perception of dangerous weather is subjective

● Colors are intuitive, but what to do is not

● Demanding when experiences cannot be re-used, for 

example because being in a new country / climate
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New project (2023), service design, “how can we 

ensure that warnings will be translated into action?”


